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Elastic Path Software provides an enterprise ecommerce platform for the easiest and most cost-effective way
to deliver custom ecommerce solutions. Enterprises can benefit from the best of both worlds—the rich out-
of-the-box features of a packaged solution as well as the full development environment to build in house.
The Java-based platform was meant to be extended with full access to source code for easy integration with
existing systems. IT teams have unlimited flexibility and control to develop innovations for business users
with a faster time to market. Major global brands such as Aeroplan, Time Inc, and Samsonite rely on Elastic
Path.

Key Benefits

e Customize multiple stores for specific customers or brands easily and affordably

e Attract shoppers who are ready to buy with pioneering Search Engine Optimization (SEQ)

¢ Help shoppers find the products they want with powerful in-site search and filtered navigation

e Boost order value with flexible, easily configured merchandising and promotions

e Reduce cart abandonment with quick checkout and pre-checkout shipping and tax calculations

¢ Increase employee productivity with a superior management and customer service application

e Improve customer service or open a new sales channel with full call center order management

e Minimize upfront and ongoing costs with the use of innovative, proven open-source components

e Improve overall customer experience and reduce cost by managing multi-channel data via web services

¢ Reduce update & maintenance effort by using dynamic imaging to create multiple image size from a
single master file
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Multi-Store Management

Multi-Store Tailor multiple stores to specific customers, brands, products, styles, seasonal
Management ranges or geographies easily and cost-effectively. All stores can be managed from a
single Commerce Manager.
e Additional stores can be created directly from the CM Client with minimal
IT involvement
e "Virtual catalogs' enable as much sharing of catalog information between
stores as you wish - each store can have a unique catalog or offer identical
products at different prices whilst allowing precise control of inclusion and
exclusion of products between stores.
e Granular control over CSR permissions down to specific stores or catalogs
e In-site search consolidates functions and indices for all stores in one place
for optimal performance, increased scalability and reduced maintenance
e Stores can be previewed in a restricted access state during UAT and soft
launch phases
e Control all aspects of a store’s configuration including supported currencies,
languages, accepted payment methods, taxes, shipping, search and
navigation behaviour and more.
e Share customers between stores allowing a single customer registration to
access multiple stores.

Ul Themes Ul themes can be used by multiple stores. This minimizes efforts to set up new stores
where look and feel is consistent to the theme. When a given store has Ul differences
but an overall similarity to the theme, specific Ul assets e.g. html templates, css,
JavaScript & static images can be overridden; otherwise the defaults provided within
the theme will be used.
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Content Management

CMS Publishing

Dynamic Content

SEO & Promotions

Search Engine
Optimization

Promotion Engine

getelastic.com

Manage static store content (templates, images, CSS, etc.) within your existing Content
Management System and publish directly to Elastic Path environments without
requiring the overhead of IT release schedules or procedures.

Dynamic content allows the store marketing team to deliver marketing campaigns in
the form of banner ads and other relevant store content to shoppers in one or more
storefronts. Numerous types of content can be used including but not limited to
images, Flash, HTML, products and categories.

Targeted selling rules can be used to deliver applicable dynamic content to the
shopper based on required segmentation rules. The content can be placed in pre-
created content spaces on any pages(s) within a store(s).

Examples of dynamic content banners include free shipping, sale information,
special offers, information on new product releases, etc. Dynamic content allows the
marketing team to personalize the online store experience without IT help or server
outage. This improved experience will help increase transaction sizes and build
shopper loyalty.

Each Category and Product can be configured with a title, keyword and description
metadata for search engine optimization (SEO). A unique, spider-friendly URL is
generated by the system or can be assigned manually to access the given category
or product. This dramatically increases the ranking of your site products in popular
search engines such as Google & Yahoo.

The Promotion Engine allows non-technical business users to create complex store
promotions with no programming. Promotions are created by choosing one or more
rule elements which can include:

e Customer segments (whom the promotion applies to)

e Conditions (what business rules cause the promotion to be offered)

e Exclusions (what categories, products or SKUs are excluded)

e Actions (what the shopper receives).

Two types of promotion exist:
e Product catalog promotions
e Shopping cart promotions

Limitations can be set in promotions in order to restrict the number of shoppers
who can take advantage of a given promotion or coupon code.

Additional custom rule components can be created by developers.
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Gift Certificates Customers can purchase gift certificates in any amount permitted by the store. Both
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